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Research Questions, part I
 People are happier spending 

on a gift for others (Dunn, 
Aknin & Norton, 2008)

 Givers & receivers are happier 
when a gift is an experience 
(Carter & Gilovich, 2010; Van 
Boven & Gilovich, 2003)

 Givers & receivers feel closer 
when a gift is an experience 
(Chan & Mogilner, 2013; Wu & 
Konrath, 2015)

 People who choose to 
purchase experiences are 
happier, have greater 
empathy (Howell, Pchelin & Iyer, 
2012)

 What happens if you take 
money out of the 
equation?

 Are happiness and 
closeness affected with no-
cost gifts?



Research questions, part II
 When prosocial spending 

makes people happier, they 
are likely to do it again 
(Aknin, Dunn & Norton, 
2012)

 People are happier 
spending on people closer 
to them (Aknin, 
Sandstrom, Dunn & 
Norton, 2011)

 Would making a no-cost 
material or experiential gift 
encourage a follow-up 
monetary gift to charity?



Method
 81 Participants from Amazon MTURK (Baseline: 100)

 Demographic information
 Measure of empathy: Perspective taking and empathic 

concern (Davis, 1983)
 Information about their specific recipients
 Random assignment to one of four conditions

 Experiential conditions
 Material conditions
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Method
 Happiness and social connectedness measured after 

treatment
 Brief Mood Introspection Scale (Mayer & Gaschke, 1988)
 Two questions about Closeness
 Inclusion of Other in Self Scale (Aron, Aron, & Smollen, 

1992)



Method
 Asked whether they want to donate to Feeding 

America($0.00 to $3.00)



Results: 
 Happiness

 Conditions not related to happiness (β=-.13, p=.33)
 BUT perspective taking (PT) related to happiness(β=.26, 

p=.02)
 Interaction: PT and Happiness (β=.30, p=.05)
 Material condition: No relationship between PT and 

happiness (β=.06, p=.73)
 Experiential condition: Positive relationship between PT 

and happiness (β=.45, p=.004)



Results: 
 No effects on Closeness to recipient.
 No effects on Making donation.
 Effects of PT on making donation (β=.91, p=.009)
 Effects of Empathic Concern on making donation 

(β=.74, p=.02)



Discussion
 Extends work on generosity

 Isolates giving from money exchange
 “Successful Failure”
 Why is perspective taking associated with greater 

happiness when giving time?
 Empathy and likelihood of giving



Next Steps?
 More robust analysis 

 Other moderators, mediators?
 Other possibilities

 Vary closeness of recipients
 Add no treatment control
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